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Forests rem
ind us of the beauty  

of the natural w
orld as w

ell as the 
responsibility w

e assum
e w

hen 
transform

ing precious natural 
m

aterials into beautiful furniture 
for everyday life.



In producing this publication 
‘Design w

ith attitude’ w
e provide 

an insight into how
 w

e at K5 
Furniture think, feel and w

ork.
W

e introduce here a lim
ited 

selection of exquisite products  
that w

e im
port, m

anufacture,  
love and stand by.



 
 The K5 Furniture story

 
  0
8
 

Hum
anistic thinking

 
  1
0
 

W
e think differently

 
1
4
 

 The w
ay w

e think, feel and w
ork

 
  2
0
 

Hum
anistic furniture

 
8
8

   Core assets
 
 

  9
0
 

A holistic process 
 
9
2
 

K5 business values and conduct
 

  9
4
 

K5 circular econom
y

1
0
0

   Contacts



K5 Furniture is a fam
ily ow

ned, hands-on furniture 
business w

ith a passion for excellence for all things 
to do w

ith furniture design and production. 

Incorporated in M
elbourne in 2001, w

e provide 
furniture, system

s furniture and space solutions  
to a range of clients including interior designers, 
architects and m

edium
 and large corporations 

across Australia and N
ew

 Zealand. W
e m

anufacture, 
under licence, exclusive lines of Australian and  
Scandinavian furniture. Our resolve is to m

ake 
lasting contributions to design culture by sourcing 
highest quality Australian and internationally 
designed furniture m

ade from
 natural m

aterials, 
like w

ood sourced from
 environm

entally grow
n  

and selectively harvested new
 grow

th forests  
and quality natural fibres.  

W
hat drives us is a desire to m

ake w
ork, public  

and living spaces better for individuals and the 
planet; never forgetting our core values of direct-
ness in dealings, environm

ental responsibility  
and a determ

ination to bring projects to fruition  
in an efficient and tim

ely m
anner. W

e call it  
hum

anistic thinking.

H
um

anistic thinking
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Our design sensibility is for calm
 functional  

environm
ents of spatial clarity, enriched by 

thoughtfully designed furniture that celebrates  
the hum

an spirit. 

The products w
e select com

e w
ith their  

ow
n personality, satisfying individual hum

an  
needs w

hile enhancing the landscape of  
cohesive and inspired office, public and dom

estic 
environm

ents. Our extensive and beautiful  
portfolios of contem

porary furniture encapsulate 
the desire for natural w

arm
th and w

ellbeing.

W
e also understand that ergonom

ics is m
ore  

than about standing and sitting correctly. For us, 
ergonom

ics m
eans feeling w

ell, m
aking life better.  

Our starting point w
ith every project is each  

individual’s capacity for being and staying healthy. 

It is the reason w
hy w

e do m
ore than just  

m
ake and sell furniture. W

e w
ork hard to create 

spatial experiences that generate good health  
and productivity. M

ore than supplying furniture  
and w

orkplace solutions, w
e like to think w

e  
im

bue spaces w
ith w

ellbeing. 

W
e w

ant our furniture and w
orkplace system

s  
to adapt, shape and encourage the dynam

ic  
processes that take place in the m

odern w
orld.

Sustainability, bio-diversity, ecologically sound,  
natural oils and w

axes are w
ords and phrases that 

are like m
usic to our ears. W

e like w
ood, too. 

W
e think differently:
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Sustainably grow
n and tended. Carefully selected  

to produce distinctive furniture—
seating, desks, 

sideboards, storage units, acoustic clusters and 
m

ore—
that ages and grow

s m
ore beautiful  

every year. 

W
e insist on Forest Stew

ardship Council- 
certified (FSC) tim

bers from
 sources w

e trust.  
This provides a clim

ate for biological diversity and  
a better environm

ent. W
e w

ork w
ith factories  

and m
anufacturers in Australia and internationally, 

particularly in Europe, w
ho believe in the freedom

 
of experim

enting w
ith ideas.

W
e create tailored w

orking environm
ents that  

give you a better opportunity to do a good job w
hile 

giving the com
m

unity, the natural w
orld and the  

environm
ent opportunities to grow

 and flourish. 

And w
e take care of the entire chain: from

 how
  

w
e source m

aterials, build relationships and design 
and m

anufacture products, to how
 w

e w
ork 

together to find solutions to achieve best possible 
outcom

es. 

W
e understand that each custom

er has different 
requirem

ents and needs and perspectives. So,  
w

e w
ork closely w

ith them
 and our designers and 

m
akers to produce solutions that are tailored  

to their specific needs.

W
here others see a chair or desk, w

e see hundreds 
of w

ays to w
ork tow

ards a m
ore sustainable  

future. W
e are continually w

orking on im
proved 

ergonom
ics and inclusive design, and have stringent 

requirem
ents in respect of m

aterials choices  
and m

ethods of construction.

W
e avoid substances that are hazardous to  

both our health and the environm
ent. W

e apply 
alternative solutions w

herever possible.  
W

e collaborate w
ith ergonom

ists to create  
furniture that adapts to people.

Sustainably grow
n w

ood, natural fibres, recycled 
m

etal and plastics, are the raw
 m

aterials w
e like to 

use m
ost in our furnishings. They affect the three 

environm
ental areas w

e prioritize: clim
ate,  

biological diversity and chem
icals.

The w
ood w

e use is either FSC-certified or com
es 

from
 carefully m

onitored sources. W
e use recycled 

m
aterials in our fram

es and under fram
es  

w
herever possible. 

W
hen applying surface treatm

ents to m
etals  

w
e prim

arily use pow
der coating, because it has 

low
 environm

ental im
pact. Our covering fabrics  

are durable and natural and sustainable, like hem
p, 

recycled jute and w
ool. Our leathers are tanned 

using vegetable-based m
ethods.

Our interest and focus rests w
ith natural,  

beautifully detailed furniture w
ith provenance, 

im
bued w

ith a sense of authenticity.  
Hum

anistic design that touches our senses;  
pleasant to look at, sensuous to touch, 
fresh and clean.

Furniture contributes significantly to the  
w

ay w
e inhabit and experience spaces and  

places and w
hat it m

eans to be hum
an. 

At K5 Furniture, our purpose is to support  
com

m
ercial strategies, accom

m
odate innovative 

w
ork processes, and to adhere to our very  

particular set of values. 

It’s our w
ay of thinking differently.
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The w
ay w

e think, feel and w
ork:

At K5 w
e do m

ore than just sell furniture;  
w

e care about people and the planet. 

Collaboration w
ith our w

ork-place team
.  

Collaboration w
ith our clients. Collaboration w

ith 
our local and international m

anufacturers and 
suppliers. W

e ensure that those individuals and 
com

panies w
e partner w

ith share the sam
e  

values as ours. W
e w

ant to do the right thing,  
m

ake a positive difference in the w
orld. 

W
e are dedicated to contributing to experiential 

spatial environm
ents that consider w

ellbeing  
as w

ell as efficiency. Honest design. Dedication  
to quality in everything w

e do. These things are 
integral to our m

indset. It’s in our DN
A. 

It’s the w
ay w

e think, feel and w
ork.
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Checks and balances
K5 Furniture products are m

anufactured according  
to our strict environm

ental checks and balances.  
W

e carefully m
onitor supply chains and m

aterial 
provenances: w

ood from
 verified sources that  

w
e risk assess; recycled m

etals; furnishing fabrics 
w

ith certified environm
ental credentials; furniture 

paddings specially m
oulded by us to m

aintain 
control over quality and sustainability. 

Reuse, repurpose, refurbish
W

e also believe that quality furniture should  
not end up as landfill. By reusing, repurposing, 
refurbishing and renovating, m

any pieces of  
furniture can take on new

 and different lives. 

A new
 tabletop can give a table an entirely  

new
 and different life; re-upholstering a chair  

or sofa can extend its life for years.

And w
hen products no longer have a use, w

e offer 
to responsibly m

anage their recycling by donating 
to indigenous and under-privileged com

m
unities 

and youth centres. 

A chair should last as long as the tree 
it w

as born out of
At K5 Furniture w

e believe that living in harm
ony  

w
ith nature and the environm

ent is essential  
to w

ho w
e are and w

hat w
e do. W

e adopt system
s 

that focus on zero-w
aste targets, use of sustainable 

m
aterials, up-cycle w

here possible and recycle 
w

here not. 
W

e practice a circular econom
y business m

odel,  
a regenerative approach designed to elim

inate 
w

aste, ensuring that m
aterials are retained in 

productive use, in a high value state, for as long as 
possible; w

hile m
inim

izing ecological and social 
costs. Our design ethos, like that of our Australian, 
European and international m

anufacturing partners 
and designers, celebrates innovation, science  
and sustainability as an integrated w

hole, w
ithout 

com
prom

ising the health of the planet.

W
e are energy efficient in our operations and our 

choice of renew
able energy sources. W

e w
ork hard 

to dim
inish environm

ental im
pacts: plan travel 

routes carefully and efficiently; and avoid w
asteful 

packaging, like single use w
rapping, preferring 

reusable ‘blankets’ to protect our furniture  
products.

Our m
anufacturing partners have long histories of 

respect for the environm
ent and the use of natural 

m
aterials. They, like us, believe that everything in 

nature has a purpose and a function: fundam
ental 

principles that inform
 their designs and furniture 

m
aking. They believe that a chair should last at 

least as long as the tree that provided its m
aterial  

in the first place.
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Things essential to our being
At K5 Furniture w

e believe that as citizens of  
the w

orld w
e have an obligation to care for people 

and the health of the planet. 

Contributing things of value to the w
orld  

com
m

unity. Contributing to eco-conservation. 
Contributing to the w

ellbeing of the m
arginalized 

and the underprivileged w
hile celebrating  

cultural diversity. 

At w
ork, w

e provide a safe, healthy environm
ent  

that encourages and nurtures endeavour and  
innovation and productivity. W

e rem
unerate our  

staff above aw
ard requirem

ents.

Tim
e off for fam

ily w
ellbeing or the developm

ent  
of children and their education are not only socially 
responsible, but an obligation to com

m
itted team

 
m

em
bers w

ho m
ake w

hat w
e do possible. These  

are som
e of the things essential to our being.
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H
um

anistic furniture:
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Com
pany: H

ida
Product: Yanagi Collection
Designer: Sori Yanagi
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Com
pany: Segis

Product Collection: STAM
P

Designer: Alejandro Valdés
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Com
pany: Lintex

Product: M
ood

Designer: Lintex Design
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Com
pany: K5 Furniture

Product: Boyd Collection
Designer: Robin Boyd
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Com
pany: Skandiform

Product: Fendo
Designer: Stefan Borselius
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Com
pany: Skandiform

Product: Bolero
Designer: N

ina Jobs
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Com
pany: Randers & Radius

Product: Tono chair
Designer: Hans Thyge & Co
Product: Grip table
Designer: Troels Grum

-Schw
ensen
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Com
pany: Randers & Radius

Product: Dry chair
Designer: Kom

plot
Product: Grip table
Designer: Troels Grum

-Schw
ensen
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Com
pany: Kinnarps

Product: Fields
Designer: Propellor Design,  
Olle Gyllang

54    |    55



Best of both w
orlds

Com
fortable active clusters w

ith 
contained personal space and 
acoustic shelter. N

ew
 generation 

furniture. Special pieces to help 
define focal points and invoke  
a sense of joy and vitality.

Com
pany: M

ateria
Product: Point
Designer: Fredrik M

attson
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Com
pany: Green Furniture Concept

Product: Ascent Series
Designer: Green Furniture Concept
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Just being ourselves—
only better



Com
pany: N

ikari
Product: Arkitecture Table and Trestle Legs
Designer: Kari Virtanen
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Com
pany: Abstracta

Product: Trum
pet Light

Designer: Stone Designs
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Com
pany: N

ikari
Product: April Tables
Designer: Alfredo H

äberli
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Com
pany: Abstracta

Product: Sky
Designer: Stefan Borselius
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Com
pany: Lam

m
hults

Product: Teius
Designer: Andrés N

ilson
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Com
pany: M

ateria
Product: Alto
Designer: M

attias Stenberg 
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Com
pany: Lam

m
hults

Product: Aperi
Designer: Julia Läufer and M

arcus Keichel
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Com
pany: N

ordic Care
Product: Tw

ist
Designer: M

adeleine N
elson
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K  5
 

 core principles: 

 
  1  

 product know
ledge

 
  2  

 product portfolio

 
  3  

 biophilic design

 
  4  

 user w
ellbeing

 
  5  

 environm
ental sustainability

86    |    87



Interiors enhanced by  
honest design. Hum

anistic 
ergonom

ic furniture.  
Sustainable and responsibly  
m

ade from
 natural m

aterials.

Progressive, innovative, 
efficient and flexible  
interiors for w

ork, public  
and dom

estic settings.

Designing and m
aking  

com
fortable furniture created  

for health and w
ellbeing.  

A celebration of the hum
an spirit, 

science and design.

Creating inspired spatial 
environm

ents w
ith endless 

flexibility, acoustic privacy, 
m

eeting spaces of varying sizes—
form

al, inform
al—

for passive  
and active events.

A holistic process 
From

 interior planning  
to user experience

interiors

furniture
user

environm
ent
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Hum
an rights

Principle 1: business should support  
and respect the protection internationally  
of proclaim

ed hum
an rights.

Principle 2: m
ake sure they are not com

plicit  
in hum

an rights abuses.

Labour
Principle 3: business should uphold the  
freedom

 of association and the effective  
recognition of the right to collective  
bargaining.

Principle 4: the elim
ination of all form

s 
 of forced and com

pulsory labour.

Principle 5: the effective abolition of child labour.

Principle 6: the elim
ination of discrim

ination  
in respect of em

ploym
ent and occupation.

Environm
ent

Principle 7: business should support a  
precautionary approach to environm

ental  
challenges.

Principle 8: undertake initiatives to prom
ote  

greater environm
ental responsibility.

Principle 9: encourage the developm
ent 

and diffusion of environm
entally friendly  

technologies.

Anti-corruption
Principle 10: business should w

ork  
against corruption in all form

s, including  
extortion and bribery.

K5 business values and conduct
K5 Furniture is a participating m

em
ber of the  

United N
ations Global Com

pact. As such, w
e 

acknow
ledge that corporate sustainability starts 

w
ith a com

pany’s value system
 and a principle- 

based approach to business. Our business  
conduct is defined by 10 principles:
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K5 circular econom
y

The circular econom
y offers a w

ay to unite  
environm

ental sustainability w
ith profitability.

Principle 1: preserve and enhance natural  
capital by, for exam

ple, selecting required natural 
resources w

isely and choosing, w
herever possible, 

technologies and processes that use renew
able  

or better perform
ing resources.

Principle 2: optim
ise resource yields, that is  

to say, design for m
anufacturing, refurbishing,  

and recycling to keep com
ponents and m

aterials 
circulating in, and contributing to the econom

y.

Principle 3: foster system
 effectiveness by  

designing out ‘negative external im
pacts’ such  

as reducing dam
age to hum

an unity, and m
anaging 

externalities, such as land use, air, w
ater and  

noise pollution, release of toxic substances,  
and clim

ate change. 

M
ore and m

ore people w
ant to m

ake sustainable 
choices. As one of Australia’s leading suppliers  
of interior solutions, w

e achieve these dem
ands  

by adopting the follow
ing steps in the circular 

econom
y processes.

Step 1: Maintain: using preventative 
maintenance to maximise 
product lifetime. For example:  
a chair remains a chair

Step 2: Repair: corrective 

m
aintenance. For exam

ple: a chair 

rem
ains a chair

Step 3: Reuse: redistributing 

products through a change of 

ow
nership. For exam

ple: a chair 

rem
ains a chair

Step 4: Refurbish: remanufacturing 
the product to optimise lifetime 
by resizing a desk or changing the 
appearance of a chair through 
reupholstering to extend ‘fashion’  
service life

Step 5: Repurpose: 

change functionality of the product, 

a desk becom
es a table

Step 6: Recycle: recovering the 

value of the com
ponents and 

m
aterials for feedstock as secondary 

m
aterials and new

 products

1
23

4
5 6
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K5 Furniture 
w

w
w

.kfive.com
.au

M
elbourne show

room
By appointm

ent
Level 1, 275 Sm

ith Street
Fitzroy, VIC, 3065
T + 61 (03) 8467 4700

Sydney show
room

By appointm
ent

Level 8, 257 Clarence Street
Sydney, N

SW
, 2000

T + 61 (02) 9261 4866
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